. AHIP
Number of Lives Covered by Center for Policy

HSA/HDHPS, January 2006 and Research

Total
Covered Lives
Individual Market 855,000
Small-Group Market 510,000
Large-Group Market 679,000
Other Group? 247,000
Other? 878,000
Total 3,168,000

[1] The “Other Group” category includes companies that were able to provide numbers of lives covered by group policies, but could not break out these
numbers by either small or large groups.

[2] The “Other” category includes companies that were able to provide information on the number of lives covered by an HSA/HDHP, but were not able
to provide a breakdown by market.
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Note -- Covered lives for "other" and "other group" categories are not included in these calculations.
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Note -- Companies responding to this question reported HSA/HDHP enrollment of 362,336 lives in the individual market.
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