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Total
Covered Lives

Individual Market 556,000

Small-Group Market 147,000

Large-Group Market 162,000

Other Group!? 88,000

Other? 77,000

Total 1,031,000

[1] AHIP defines “small group” as businesses with 50 or fewer employees and “large group” as businesses with more than 50 employees. Companies
that were able to provide numbers of lives covered by group policies, but whose definitions did not match up with AHIP defined categories for small and
large group were placed into a category called “other group.”

[2] The “other” category was necessary to accommodate companies that were able to provide information on the number of HSA/HDHP policies sold
and the lives they covered, but were not able to provide a breakdown by market.
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Individual Market

Previously
uninsured,
37%

Replacing
prior
coverage, 63%

[3] Companies responding to this question reported HSA/HDHP enrollment of 204,374 lives in the individual market, with 75,618 previously uninsured.

Data as of March 2005
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[4] Companies responding to this question reported HSA/HDHP enroliment in 3,675 new small-groups (which previously offered no health insurance
coverage), covering 37,868 lives.

Data as of March 2005
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